
Email marketing, Marketing Automation work flows, G oogle Cloud, Cloud technologies, marketing technology, Pr oduct, Progra ms Li nkedI n, Facebook, Twitter, Instagram, YouT ube, Vimeo, Award -winning, manage me nt, MBA, marketing, SEO, Google, certi fied, social media, pre ss release, copy e diting, account manage me nt, leadershi p, market manage ment, market research, market analysis, agency experience, B2B, sear ch e ngine optimization, brand ma nagement, B2 G, ca mpaign a nalysis, ca mpaign manage me nt, email marketing, creative design, 

CRM, dire ct mail, event planning, i nteractive prese ntations, i nternet marketing, key per for mance indi cator, marketing collateral assessme nt, niche marketing, portfolio, Progra ms, pr oduct, ma nage ment, product launch, pr oduct marketing, B2C Market ing, holistic marketing, Pardot, Sales for ce, SharePoi nt, graphic design, Adobe Photoshop, technol ogy, cyberse curity, travel, tourism, hotels, PowerPoint, Prezi. social media, press release , copy editing, account ma nagement, leadership, market manage me nt, market research, market analysis, age ncy 

experience, b2b, search e ngine optimization, brand ma nage ment, ca mpaig n analysis, ca mpaig n ma nageme nt, email marketing, creative desig n, direct mail, event planning, interactive pre sentations, internet marketing, key perfor mance Indicator, Marketing Collateral Assessme nt, Niche Marketing, Product Launch, Proje ct ma nagement, gorilla marketing, SEO, SEM, CMO, director of marketing, sales force, HubSpot, KPI, ROI, progra ms, pr oducts. Cooperative Marketing, Creative Proble m Solving, Cr oss -functi onal Tea m Leadership, Cust omer 

Acquisition, Customer Engage ment, Customer Experience, Customer Insight, Customer-focuse d Service, Data Analytics, Data Science, Data Visualization, Digital Strategy, Direct Response Marketing, External  Relationships, Funnel Optimization, Google AdWor ds, Growt h Marketing, High Level Of Accura cy, Identifying New Opportunities, I nfl uencer Marketing, Integrated Marketing, Intelle ctually Curi ous, I nterpersonal Skills, Market Intelligence, Marketing Analytics, Marketing Strategy, Media Strategy, Microsoft Appli cations, Part nershi p Marketing, 

Pay Per Click (PPC), Prese ntation Skills, Problem Solving, Product Marketing, Proje ct Manage ment, Retargeting, Sales, Search E ngines , Skilled Multi-tasker, Spe cial Events, Start-ups, Strategic Initiatives, Strategy, Thought Leadership, El oqua , Oracle , Expedia, Ama zon,  Brand Expedia, Hotels .com, Expe dia Partner Solutions, Egencia, trivago, HomeAway, Or bitz, Travelocity, Wotif, last minute. com.au, H otwire, Classi c Vacations, Expedia® M edia Solutions, Car Rentals. com™, Expedia Local Expert, Technologie s, Inc., Computer Software, I nformation 

Technology & Services, Lei sure, Travel & T ourism, Travel, Hotels, KPI, Wa shington, Seattle, San Diego, Los Angeles , Portland,  San Francisco, Bay Area, Conte nt Marketing, VP of Marketing, CMO, Harvard, Yale, Califor nia State University Berkley, Stanford, M IT, UCLA, USC, Hawaii, Bing, Seni or Product Mar keting Manager, B2 B technology, e nterprise software, SaaS, Global experie nce , Data and insig ht , Pragmatic Marketing framew orks, Ba chelor’ s Degree, Master’ s Degree, Adobe Creative Suite, Passion, A mazon.  
Email marketing, Marketing Automation work flows, G oogle Cloud, Cloud technologies, marketing technology, Pr oduct, Progra ms Li nkedI n, Facebook, Twitter, Instagram, YouT ube, Vimeo, Award -winning, manage me nt, MBA, marketing, SEO, Google, certi fied, social media, pre ss release, copy e diting, account manage me nt, leadershi p, market manage ment, market research, market analysis, agency experience, B2B, sear ch e ngine optimization, brand ma nagement, B2 G, ca mpaign a nalysis, ca mpaign manage me nt, email marketing, creative design, 

CRM, dire ct mail, event planning, i nteractive prese ntations, i nternet marketing, key per for mance indi cator, marketing collateral assessme nt, niche marketing, portfolio, Progra ms, pr oduct, ma nage ment, product launch, pr oduct marketing, B2C Market ing, holistic marketing, Pardot, Sales for ce, SharePoi nt, graphic design, Adobe Photoshop, technol ogy, cyberse curity, travel, tourism, hotels, PowerPoint, Prezi. social media, press release , copy editing, account ma nagement, leadership, market manage me nt, market research, market analysis, age ncy 

experience, b2b, search e ngine optimization, brand ma nage ment, ca mpaig n analysis, ca mpaig n ma nageme nt, email marketing, creat ive desig n, direct mail, event planning, interactive pre sentations, internet marketing, key  perfor mance Indicator, Marketing Collateral Assessme nt, Niche Marketing, Product Launch, Proje ct ma nagement, gorilla marketing, SEO, SEM, CMO, director of marketing, sales force, HubSpot, KPI, ROI, progra ms, pr oducts. Cooperative Marketing, Creative Proble m Solving, Cr oss -functi onal Tea m Leadership, Cust omer 

Acquisition, Customer Engage ment, Customer Experience, Customer Insight, Customer-focuse d Service, Data Analytics, Data Science, Data Visualization, Digital Strategy, Direct Response Marketing, External  Relationships, Funnel Optimization, Google AdWor ds, Growt h Marketing, High Level Of Accura cy, Identifying New Opportunities, I nfl uencer Marketing, Integrated Marketing, Intelle ctually Curi ous, I nterpersonal Skills, Market Intelligence, Marketing Anal ytics, Marketing Strategy, Media Strategy, Microsoft Appli cations, Part nershi p Marketing, 

Pay Per Click (PPC), Prese ntation Skills, Problem Solving, Product Marketing, Proje ct Manage ment, Retargeting, Sales, Search E ngines , Skilled Multi-tasker, Spe cial Events, Start-ups, Strategic Initiatives, Strategy, Thought Leadership, El oqua , Oracle , Expedia, Ama zon,  Brand Expedia, Hotels .com, Expe dia Partner Solutions, Egencia, trivago, HomeAway, Or bitz, Travelocity, Wotif, last minute. com.au, H otwire, Classi c Vacations, Expedia® M edia Solutions, Car Rentals. com™, Expedia Local Expert, Technologie s, Inc., Computer Software, I nformation 
Technology & Services, Lei sure, Travel & T ourism, Travel, Hotels, KPI, Wa shington, Seattle, San Diego, Los Angeles , Portland,  San Francisco, Bay Area, Conte nt Marketing, VP of Marketing, CMO, Harvard, Yale, Califor nia State University Berkley, Stanford, M IT, UCLA, USC, Hawaii, Bing, Seni or Product Mar keting Manager, B2 B technology, e nterprise software, SaaS, Global experie nce , Data and insig ht , Pragmatic Marketing framew orks, Ba chelor’ s Degree, Master’ s Degree, Adobe Creative Suite, Passion, A mazon. Ow ning creative input, development 

and executi on fr om conce pt to completion  

Experience pr esenting metrics a nd pr ogress to goal to c-suite stakehol ders  

Experience building, exe cuting and scali ng cross functi onal marketing pr ograms  

Experience using data and metrics to mea sure i mpact a nd deter mine i mprove ment s  
Experience using Micr osoft Excel to ma nipulate a nd analyze data 

Ability to dive into customer insig hts and data to identify new opportunities  

Attention to detail, excellent orga nization skills, and ability to manage multiple proje cts and re sponsibilities. Ability to succee d in a fa st-pa ced, i nnovative, and ra pidly evolving industry and busine ss organi zation. Experie nce managing pr oject s and di ff erent work streams (i.e. proje ct manage ment ). Strong drive for results, with the a bility to manage indepe ndently and take calculate d risks. Ambiti ous sel f-starter with demonstrated a bility and willingness to r oll up sleeve s to get the job done. Strong data analysis and reporting skills (SQL experience 

desired). Experience working with retail vendor tea ms  

Experience working with a bove the line a dvertising cha nnels. M BA Master’s  

 

Email Strategic Planning, Leadership, Op erations Managem ent, Financial Managem ent, Budgeting and Cost Control, Project Management, Change 

Management, Process Improvement, Risk  Manag ement, Supply Chain Managem ent, Vendor Management, Human Resource Manag ement, Performance 

Management, Negotiation Skills,  Stakeholder Manag ement, Communication Skill s, Strategic Thinking, Analytical Skill s, Conflict  Resolution, Team  Building, 

Decision Making, Cu stomer Focus, Time Managem ent, Innovation, Quality Managem ent, Crisis Manag ement, Interpersonal  Skill s, Sales and Marketing 

Acumen, Legal Compliance, Strategic Partnerships, D ata Analy sis, Supply Chain Optimization, Customer R elationship Management (CRM), Digital 

Transformation, Sales Forecasting, Contract Managem ent, Conflict Management, Business Dev elopment, Employee Engagem ent, Merger s and 

Acquisitions, Facilities Manag ement, Public Relations, Regulatory Compli ance, Sal es Strategy Dev elopment, International Business Acumen, Business 

Analytics, Corporate Governance, Product Development, Financial Analysis, and Ethical L eader ship.  

✆  

  

  

 

 

 

  

 

 

 

P R O F I L E  

I create winning, brand-building marketing that generates thousands of leads and 

millions in revenue. My skills bridge the gap between digital performance marketing, 

creativity, and data science while balancing between strategy and roll-up-your-

sleeves execution. My clients and colleagues know me as an authentic, creative 

leader who creates exceptional customer experiences and executes cutting-edge 

marketing projects across multiple business units, geographies, and industries. 

R E C E N T  E X P E R I E N C E  

Transformed a stagnate e-commerce business into a high-octane lead-gen engine 

using a tactical, customer-focused marketing strategy prioritizing retention, 

engagement, high margins and judicious spending. 

▪ Resurrected deteriorated marketing programs (affiliate, PPC, SEO, Social, 

influencer, etc.), achieving a 300% year-one ROI in the face of a recession.  

▪ Landed a contract with ABC’s hit television show The Bachelorette, which 

featured The Fruit Company heavily in a 2023 episode. 

▪ Expertly guided high-performance corporate sales and account management 

teams, achieving 67% YOY margins and 72% retention rate.    

▪ Successfully built a lucrative e-commerce store on Amazon while also landing 

contracts with Walmart, Kroger, Target, and Macy’s.  

 

 

DIRECTOR OF SALES & MARKETING 

The Fruit Company I 2022–24 

Governed the foundation of tourism operations at the MHR (subsidiary of The Fruit 

Company), guiding the new division to a two million first-year net profit.   

▪ Administered marketing and operations for new tourist attractions, including 

train tours, gift shops, e-bike rentals, museums, railbikes, orchard tours, group 

tours, and holiday events, achieving notoriety and consistent sell-outs. 

▪ Built lasting relationships with local media (Portland, OR) that garnered dozens 

of free TV and Radio interviews, significantly bolstering website traffic (60%) 

▪ Achieved a 227% second-year ROI, shattering expectations. 

DIRECTOR OF MARKETING & TOURISM  

Mount Hood Railroad I 2022-24 

 

 

Directed marketing projects for the global Decision Analytics team, adeptly 

executing complex go-to-market plans for new enterprise solutions. 

▪ Led projects with key international stakeholders and external agencies in the 

creation of high-impact sales enablement materials and advanced campaigns. 

▪ Constructed a comprehensive and scalable marketing content library designed 

to support regional and global teams effectively for years to come.  

GLOBAL MARKETING MANAGER, ANALYTICS 

Experian I 2021 (Contract) 

 

 

E D U C A T I O N  

H I G H L I G H T S  

 Signed NFL star “Gronk” 

 Generated 45M+ in revenue  

 Landed ABC’s The Bachelorette 

 200K for Tiger Woods’ charity 

 Thousands of new sales leads 

 Google ratings - 3.0 to 4.8 

 Achieved margins of 67% YOY  

 Dozens of TV interviews 

 Landed Fortune 500 accounts  

 Led a full corporate re-brand 

 Managed teams & M$ budgets  

 Gained 30K video subscribers 

 Countless event sell-outs 

 Interned for ESPN 

 

L I N K S  

LINKEDIN 

linkedin.com/in/kc-muir 

 

WEBSITE 

www.kcmuir.net  

K C  M U I R  
M A R K E T I N G  E X E C U T I V E  

(949) 742-4132 

kcsm.oc@gmail.com 

Pacific Northwest  
- willing to relocate - 

 

CALIFORNIA STATE UNIV. 

Master of Arts 

Communications Management 

 

HARVARD UNIVERSITY 

Business Certification  

Digital Marketing Strategy 

 

CALIFORNIA STATE UNIV. 

Master of Arts 

Communications Management 

 

UTAH STATE UNIVERSITY 

Bachelor of Arts 

Journalism & Communications 

 

 

 



Be unstoppable w ith us!  

T-Mobile is synonymous with innovation–and you could b e p art  of the t eam that disrupt ed an entire ind ustry! We rein vent ed custo mer s erv ice, brou ght real 5G to th e n ation, and no w we’re shaping t he futu re of techno logy  in wireless and  beyond. Our work is as exciting as it is rewardin g, so consid er the career o pportunit y b elow as you r invit ation to  grow with us, make big thin gs h app en with  us, above al l, #BEYOU  with us . To gether, we 

won’t stop!  

• Be unstoppable w ith us!  

T-Mobile is synonymous with innova tion–a nd you could be part of the team tha t disrupte d an e ntire industry! We  reinvented customer service, brought real 5G to the nation, a nd now we’re sha ping the future of technology in wireless and beyond. Our work is as  exciting as it is rewarding, so consider the career opportunity be low as  your invita tion to grow with us , make big 

things happe n with us , above a ll, #BEYOU w ith us . Together, we won’t stop!  

• This position can be  remote from any loca tion in the United Sta tes.  

• Job Overview  

As a Sr. Product Marke ting Manager for T-Mobile for Business you w ill work  with our product a nd sa les leaders to develop the marke ting stra tegy and messaging for our segme nt-specif ic solutions. By deeply understa nding our bus iness  goals , mar ket pos ition, a nd offerings, you will define a nd de liver our product pos itioning, messaging, a nd content strategy across the  

customer life-cycle to  engage our customers and empower our sa les channels .  

• We are looking for a  Sr. Product Marke ting Manager who has a  cur ios ity about par tnering with cross-functiona l tea ms to de liver conte nt that clearly demonstra tes our “m ust have” customer value . The ro le requires a perso n who is  technica lly-orie nted, w ith experience in a me dica l or clinica l environment w ho exhibits  strong writing and presentation sk ills. You will craft 

messages about product ca pabilities a nd competitive positioning, crea te product da ta sheets , sa les presenta tions, and sales tools. Your exper ience working in the SaaS space w ill help us a ccelera te even faster, a nd your te nacious a pproach to taking thoughtful r isks, trying new things, and iterating w ill help us deliver on our goals with star t-up speed. 

• Job Responsibilities: 

• Acts as a n industry thought lea der in the marke t, including author ing, speaking, e ngaging w ith industry-specif ic, applicable  media  cha nne ls as  a vertical exper t 

• Understand the market, competitive landscape, segment difficulties  

• Articula te/message product strategy a nd customer pa in points  as it serves the target marke t and ecosystem of IT audience infl uencers and busine ss decis ion-makers  

• Esta blish value proposition, deve lop messaging a nd dr ive brand pos itioning in the marke t  

• Owns the overall marketing strategy, including the complete customer journey a nd its  marketing m ix (ATL, TTL, BTL, inclusive of  the brand, demand gen, events , and post-sale re tention engagement) to improve revenue a nd margins  

• Guide a lignment of  messaging and conte nt creation of all marke ting ma terials across organiza tions (product, sales , care, etc.)  

• Educate sales teams on products/services/solutions a nd crea te co lla terals  to e nsure retention a nd fo llow-through 

• Lead collabora tions across product management, sa les, a nd operations  team  

• Support EBC br iefing with prospe cts/customers targets , content development, key messaging alig nment w ith sa les and product  

• Guide customer research and thoug ht leadership content deve lopme nt to tell a compe lling story for the target a udie nce/buyers  

• Education: 

• Bache lor's Degree in Marke ting, Bus iness , Com munica tions , or releva nt fie ld of  study such as Computer Scie nce (Required)  

• Work Experie nce: 

• 7+ years experience delivering successful, ho listic product marke ting content a nd collatera l tha t ca n be tied to increased business revenue  

• Know ledge, Sk ills and Abilities: 

• Go-to-market Stra tegy Experie nce deve loping go-to-marke t strategies , messaging and rela ted tactics in close collabora tion w ith Product Management a nd Sales  (Required)  

• Segmenta tion A strong technica l founda tion, including exper ience delivering segment-specif ic so lutions ( Required)  

• Customer Ex perience  Management Extensive customer interaction exper ience a nd customer success  storytelling (Required)  

• Communication Strong interpersona l sk ills (verbal and writte n) and strong content developme nt skills (stream lined messaging a nd compe lling presenta tion of  conte nt) as  well as exce lle nt presentation, writing and editing sk ills ( Required)  

• Project Management Valida ted interaction, interface and pro ject manageme nt with cross-functional teams including product ma nagement, marke ting programs/campa igns, dema nd generation, f ield marke ting and sales ( Required)  

• Product Manageme nt ( Required)  

• Responsible for stra tegy and execution of Meta search P&L, par tner rela tionships  

• Drive stra tegy across several functions , working w ith Metasearch leadership a nd other interna l par tners to se t pr iorities  acr oss data scie nce, product, a nalytics , eng ineering, f ina nce, and retail  

• Provide suppor t on key initia tives through effective storytelling tha t synthesizes complex information into concrete recommen dations us ing strateg ic framew orks and com pelling data  insig hts  

• Collaborate  with partners to  set jo int strategy that keep Expedia on the forefront of its marketplaces  

• Create insig htful reporting in a  timely a nd concise way tha t equips teams to make the right business de cis ions  

• Optim ize par tnerships  across several functional areas; collabora te and ide ntify levers to dr ive profita ble grow th  

• Proactively share industry news, test results, compara tive a nd compe titive reviews, as we ll as staying on top of the evolv ing  travel industry  

• Who you are :  

• Bache lor’s or Master’s degree with a naly tica l focus  (Computer Science , Mathema tics, Econom ics , Sta tistics, e tc.) or rela ted f ields; or e quivalent rela ted profess iona l experie nce; M BA a plus  

• 6+ years of experience in a fast-pa ced a nd highly ana lytica l com mercia l env ironme nt ( investment baking , eCommerce , technology); consulting a plus  

• A strong understanding of digital marketing and optimiza tion, and sophisticate d, hands-on know ledge of grow th marke ting channels  

• Creative problem-so lving skills . Able to  ta ckle problem s and build strategic frameworks  and financia l mode ls  

• A skilled pe ople leader, pass iona te about developing ta lents  

• Proficient in M S Ex cel; bas ic to intermedia te SQL sk ills preferred; knowledge of Python or other da ta processing scripts  a plus  

• Experience presenting com plex content to varied, often se nior, internal and ex terna l groups  

• Strong influencing skills : Yo u ba lance the needs of many co llaborators with ease and advoca te for the importa nce pr iorities  

• Highly co llaborative individua l w ith excellent interpersona l sk ills a nd ability to  build rela tionships across functional areas and with a ll levels  of ma nagement 

• A bias towards a ction: Yo u like to ge t things done, a nd you ca n ana lyze informa tion, provide clar ity ba ck to the business a nd take ownership of outcomes  

• Ability to form strong rela tionships  with a  sales  team  

• Self-starter a nd ability to be ready to  roll-up your sleeves a nd get things done  

• Demonstrated ability to co lla borate e ffectively a cross m ultiple teams  

Nice to  haves: 

• Experience working on crypto products and strong knowle dge of crypto  

• Experience working on developer products  or blockchains  

B a c h e l o r ' s  D e g r e e  

• Work Experie nce:  

• 7 - 1 0  y e a r s  M a r k e t i n g  e x p e r i e n c e .  

• 4 - 7  y e a r s  E x p e r i e n c e  i n  o n e  o r  m o r e  o f  t h e  f o l l o w i n g  c a t e g o r i e s :  s o f t w a r e / h a r d w a r e ,  w e b ,  t e l e c o m m u n i c a t i o n s ,  c o n s u m e r  e l e c t r o n i c s ,  o r  c o n s u m e r  p a c k a g e d  g o o d s ,  w i t h  a  f o c u s  o n  M a r k e t i n g ,  P r o d u c t  M a n a g e m e n t  o r  S a l e s .  

• Know ledge, Sk ills and Abilities:  

• T e a m  B u i l d i n g  ( R e q u i r e d )  

• C o a c h i n g  ( R e q u i r e d )  

• N e g o t i a t i o n  ( R e q u i r e d )  

• M a r k e t i n g  S t r a t e g y  ( R e q u i r e d )  

• C o m m u n i c a t i o n  ( R e q u i r e d )  

• P r e s e n t a t i o n s  ( R e q u i r e d )  

•  

• Responsi ble for other Duties/Proje cts as assig ned by business manage ment as neede d  

• Prepare and contribute to pre sentations require d by ma nageme nt  

• Desired Q ualifications:  

• 8-10 Years proven experie nce as a Data Scientist in the busine ss  

• Strong knowledge of statistical modeli ng, ma chine learning, pre dictive analytics and time series forecasting  

• Knowledg e of various digital marketing tool s and the cha nging ecosyste m: analytics, attribution, ad serving, CDPs, DSPs, data  warehouse & visualization, CRMs, et c.  

• Profi ciency R, Python, PySpark, SQL in a cloud environment like DataBricks  

• Experience using collaborative developing tools (ie. git)  

• Experience working with Agile methodologies (SCRUM )  

• Strong proble m solving a nd excelle nt communi cation skills, indepe nde nt working style 

• Demonstrated ability to work efficie ntly, prioritize workflow, a nd meet de mandi ng deadli nes  

• Proven ability to deal with ambiguity and drive for clarity  

• R e s p o n s i b l e  a n d  a c c o u n t a b l e  f o r  t h e  e x e c u t i o n  a n d  i m p l e m e n t a t i o n  p r o c e s s  f o r  t o o l  k i t s  n e e d e d  f r o m  b r i e f i n g  c u s t o m e r  r e q u i r e m e n t s  t o  i n s t o r e  d e p l o y m e n t  ( e x c l u d i n g  c r e a t i o n )  

• C l o s e l y  c o - o p e r a t e  w i t h  G l o b a l  B r a n d  t e a m s  ( m o s t  i m p o r t a n t l y  g l o b a l  c r e a t i o n  t e a m  a n d  B U s )  t o  s e c u r e  a  b e s t  p r a c t i c e  l e v e l  o f  i m p l e m e n t a t i o n  o f  g l o b a l  s t r a t e g y  

• C o n d u c t  r e l e v a n t  r e p o r t i n g  a c t i v i t i e s  t o  m e a s u r e  t h e  e f f i c i e n c y  a n d  c o m m e r c i a l  s u c c e s s  

Email Strategic Planning, Leadership, Op erations Managem ent, Financial Managem ent, Budgeting and Cost Control, Project Management, Change 

Management, Process Improvement, Risk  Manag ement, Supply Chain Managem ent, Vendor Management, Human Resource Manag ement, Performance 

Management, Negotiation Skills,  Stakeholder Manag ement, Communication Skill s, Strategic Thinking, Analytical Skill s, Conflict  Resolution, Team  Building, 

Decision Making, Cu stomer Focus, Time Managem ent, Innovation, Quality Managem ent, Crisis  Manag ement, Interpersonal  Skill s, Sales and Marketing 

Acumen, Legal Compliance, Strategic Partnerships, D ata Analy sis, Supply Chain Optimization, Customer R elationship Management (CRM), Digital 

Transformation, Sales Forecasting, Contract Managem ent, Conflict Management, Business Dev elopment, Employee Engagem ent, Merger s and 

Acquisitions, Facilities Manag ement, Public Relations, Regulatory Compli ance, Sal es Strategy Dev elopment, International Busin ess Acumen, Business 

Analytics, Corporate Governance, Product Development, Financial Analysis, and Ethical L eader ship. 

✆  

  

  

 

 

E X P E R I E N C E  (continued) 

(continued) 

Spearheaded the reorganization of marketing and operations, including building 

sustainable lead generation and customer retention programs.  

▪ Overhauled digital marketing programs, resulting in 30,000 new subscribers 

(to date), a 108% increase in web traffic, and a churn reduction of 20%. 

▪ Sourced, negotiated, and closed the deal for Vidgo’s new brand ambassador, 

NFL star Rob Gronkowski. Built and launched a comprehensive influencer 

marketing strategy built upon the Gronkowski brand. 

▪ Instrumental in sourcing and finalizing advertising and partnership deals with 

T-Mobile, Roku, LG, Samsung, Magnolia, and others. 

VP OF MARKETING OPERATIONS & STRATEGY 

Vidgo I 2021 (Contract) 

C-level consultancy devoted to enhancing brand visibility, expanding sales channels, 

amplifying market share and creating enduring lead gen strategies. 

▪ Designed campaigns that saw a 700% increase in sales inquiries for new 

commercial investment opportunities at Caliber Real Estate.   

▪ Transformed RocketFuel’s B2B sales strategy, retooling underperforming 

channels and implementing scalable initiatives to position the company as a 

leader in merchant crypto processing. Resulting in thousands of new leads. 

▪ Piloted lead gen and brand awareness programs at Sagetech Avionics, resulting in 

a 137% increase in web traffic and dozens of high-value leads. 

▪ Tactfully developed email campaigns for LaCure Villas, leading to a 129% surge 

in luxury vacation bookings during the height of the pandemic. 

▪ Skillfully designed new innovative sales and marketing tactics at Orange Logic, 

facilitating the acquisition of several Fortune 500 clients. 

PRINCIPAL CONSULTANT 

Muir Executive Consulting I 2019 - 

Commanded the marketing efforts at PacketSled Cybersecurity in 2018 and led 

a re-branding of the company to an AI-focused organization (MixMode) in 2019.  

▪ Expertly guided the organization through a comprehensive corporate 

rebrand, encompassing the creation of a new company logo, a new product 

launch, and the redesign and deployment of a new website. 

▪ Generated hundreds of new B2B sales leads, directly contributing to well 

over four million in YOY growth. 

▪ Implemented a fresh messaging approach emphasizing the organization's 

cutting-edge AI-driven technologies while identifying and addressing a 

significant industry-wide pain point (false positive reduction). 

 

DIRECTOR OF GLOBAL MARKETING 

MixMode I 2018-19  

HEAD OF MARKETING - iPayables I 2012-17 

PR MANAGER – Tiger Woods Foundation I 2011-12 

EXECUTIVE LEADER – Newport Beach Film Festival I 2010 

MEDIA INTERN – ESPN I 2007 

 

 

I N D U S T R I E S  

T O P  S K I L L S  

 Product & Digital Marketing  

 Email & SMS Marketing 

 Affiliate Program Mgmt. 

 Sales Support / Lead Gen 

 Go-to-Market Strategies 

 Paid / Organic Social Media 

 Influencer Marketing Mgmt. 

 E-Commerce Marketing  

 Data Analytics and Reporting 

 Search Engine Optimization 

 Paid, Display, OTT Mgmt. 

 Tourism & Event Mgmt. 

 Team / Budget Management 

 B2B / B2C / D2C / ABM 

Advertising, Aerospace, Analytics, 

Business, Consumer Services, 

Crypto, Cybersecurity, E-commerce, 

Education, Entertainment, Finance, 

Food & Beverage, Government, 

Manufacturing, Non-Profit, Real 

Estate, SaaS, Sports, Technology, 

Telecom, Tourism, Video Streaming 

 

K C  M U I R  
M A R K E T I N G  E X E C U T I V E  

(949) 742-4132 

kcsm.oc@gmail.com 

Pacific Northwest  
- willing to relocate - 

 

Email Strategic Planning, Leadership, Op erations Managem ent, Financial Managem ent, Budgeting and Cost Control, Project Management, Change Management, Process Improvem ent, Risk Managem ent, Supply Chain Manag ement, Vendor Management, Human Resource Manag ement, Performance Management, Negotiation Skill s, St akeholder Managem ent, Communication Skills, Strategic Thinking, Analytical Skills, Conflict Resolution, Team Building, Decision Making, Customer Focus, Time 

Management, Innovation, Quality Management, Cri sis Management, Interpersonal Skill s, Sal es and Marketing Acumen, Legal Compliance, Strategic  Partner ships, Data Analysi s, Supply Chain Optimization, Customer Relationship Management (CR M), Digital  Transformation, Sal es Forecastin g, Contract Management, Conflict Management, Business Dev elopment, Employee Engagem ent, Merger s and Acquisitions, Facilities Management, Public Relations, Regulatory Co mpliance, Sal es Strategy 

Development, International Business Acumen, Business Analytics, Corporate Gov ernance, Product Development, Financial Analysi s, and Ethical Leadership.  

 

Google Analytic s, Adobe Analytics, HubSpot, Mailchimp, Salesforce, Marketo, Google Ads, Facebook Ad s Manager, LinkedIn Ads, SEMru sh, Moz, Hootsuite, Buffer, Sprout Social, Canva, Adobe Cr eative Suite, Google Search Console, Word Press, Shopify, WooCom merce, Optimizely,  Crazy Egg, Hotjar, Survey Monkey, Slack,  Trello, Asana, Monday.com, Microsoft Excel, Tableau, Google Data Studio, Adobe Campaign, Sprinkl r, Buffer Analyze, Mention, Google Tag Manager, Zapier, Pardot, Active Camp aign, 

Yoast SEO, SEMrush, Vimeo, and Adobe Premiere Pro. Tableau, SQL  

 

P O R T F O L I O  
(scan below) 


