
Email marketing, Marketing Automation work flows, G oogle Cloud, Cloud technologies, marketing technology, Pr oduct, Progra ms Li nkedI n, Facebook, Twitter, Instagram, YouT ube, Vimeo, Award -winning, manage me nt, MBA, marketing, SEO, Google, certi fied, social media, pre ss release, copy e diting, account manage me nt, leadershi p, market manage ment, market research, market analysis, agency experience, B2B, sear ch e ngine optimization, brand ma nagement, B2 G, ca mpaign a nalysis, ca mpaign manage me nt, email marketing, creative design, 

CRM, dire ct mail, event planning, i nteractive prese ntations, i nternet marketing, key per for mance indi cator, marketing collateral assessme nt, niche marketing, portfolio, Progra ms, pr oduct, ma nage ment, product launch, pr oduct marketing, B2C Market ing, holistic marketing, Pardot, Sales for ce, SharePoi nt, graphic design, Adobe Photoshop, technol ogy, cyberse curity, travel, tourism, hotels, PowerPoint, Prezi. social media, press release , copy editing, account ma nagement, leadership, market manage me nt, market research, market analysis, age ncy 

experience, b2b, search e ngine optimization, brand ma nage ment, ca mpaig n analysis, ca mpaig n ma nageme nt, email marketing, creative desig n, direct mail, event planning, interactive pre sentations, internet marketing, key perfor mance Indicator, Marketing Collateral Assessme nt, Niche Marketing, Product Launch, Proje ct ma nagement, gorilla marketing, SEO, SEM, CMO, director of marketing, sales force, HubSpot, KPI, ROI, progra ms, pr oducts. Cooperative Marketing, Creative Proble m Solving, Cr oss -functi onal Tea m Leadership, Cust omer 

Acquisition, Customer Engage ment, Customer Experience, Customer Insight, Customer-focuse d Service, Data Analytics, Data Science, Data Visualization, Digital Strategy, Direct Response Marketing, External  Relationships, Funnel Optimization, Google AdWor ds, Growt h Marketing, High Level Of Accura cy, Identifying New Opportunities, I nfl uencer Marketing, Integrated Marketing, Intelle ctually Curi ous, I nterpersonal Skills, Market Intelligence, Marketing Anal ytics, Marketing Strategy, Media Strategy, Microsoft Appli cations, Part nershi p Marketing, 

Pay Per Click (PPC), Prese ntation Skills, Problem Solving, Product Marketing, Proje ct Manage ment, Retargeting, Sales, Search E ngines , Skilled Multi-tasker, Spe cial Events, Start-ups, Strategic Initiatives, Strategy, Thought Leadership, El oqua , Oracle , Expedia, Ama zon,  Brand Expedia, Hotels .com, Expe dia Partner Solutions, Egencia, trivago, HomeAway, Or bitz, Travelocity, Wotif, last minute. com.au, H otwire, Classi c Vacations, Expedia® M edia Solutions, Car Rentals. com™, Expedia Local Expert, Technologie s, Inc., Computer Software, I nformation 

Technology & Services, Lei sure, Travel & T ourism, Travel, Hotels, KPI, Wa shington, Seattle, San Diego, Los Angeles , Portland,  San Francisco, Bay Area, Conte nt Marketing, VP of Marketing, CMO, Harvard, Yale, Califor nia State University Berkley, Stanford, M IT, UCLA, USC, Hawaii, Bing, Seni or Product Mar keting Manager, B2 B technology, e nterprise software, SaaS, Global experie nce , Data and insig ht , Pragmatic Marketing framew orks, Ba chelor’ s Degree, Master’ s Degree, Adobe Creative Suite, Passion, A mazon.  
Email marketing, Marketing Automation work flows, G oogle Cloud, Cloud technologies, marketing technology, Pr oduct, Progra ms Li nkedI n, Facebook, Twitter, Instagram, YouT ube, Vimeo, Award -winning, manage me nt, MBA, marketing, SEO, Google, certi fied, social media, pre ss release, copy e diting, account manage me nt, leadershi p, market manage ment, market research, market analysis, agency experience, B2B, sear ch e ngine optimization, brand ma nagement, B2 G, ca mpaign a nalysis, ca mpaign manage me nt, email marketing, creative design, 

CRM, dire ct mail, event planning, i nteractive prese ntations, i nternet marketing, key per for mance indi cator, marketing collateral assessme nt, niche marketing, portfolio, Progra ms, pr oduct, ma nage ment, product launch, pr oduct marketing, B2C Market ing, holistic marketing, Pardot, Sales for ce, SharePoi nt, graphic design, Adobe Photoshop, technol ogy, cyberse curity, travel, tourism, hotels, PowerPoint, Prezi. social media, press release , copy editing, account ma nagement, leadership, market manage me nt, market research, market analysis, age ncy 

experience, b2b, search e ngine optimization, brand ma nage ment, ca mpaig n analysis, ca mpaig n ma nageme nt, email marketing, creat ive desig n, direct mail, event planning, interactive pre sentations, internet marketing, key  perfor mance Indicator, Marketing Collateral Assessme nt, Niche Marketing, Product Launch, Proje ct ma nagement, gorilla marketing, SEO, SEM, CMO, director of marketing, sales force, HubSpot, KPI, ROI, progra ms, pr oducts. Cooperative Marketing, Creative Proble m Solving, Cr oss -functi onal Tea m Leadership, Cust omer 

Acquisition, Customer Engage ment, Customer Experience, Customer Insight, Customer-focuse d Service, Data Analytics, Data Science, Data Visualization, Digital Strategy, Direct Response Marketing, External  Relationships, Funnel Optimization, Google AdWor ds, Growt h Marketing, High Level Of Accura cy, Identifying New Opportunities, I nfl uencer Marketing, Integrated Marketing, Intelle ctually Curi ous, I nterpersonal Skills, Market Intelligence, Marketing Anal ytics, Marketing Strategy, Media Strategy, Microsoft Appli cations, Part nershi p Marketing, 

Pay Per Click (PPC), Prese ntation Skills, Problem Solving, Product Marketing, Proje ct Manage ment, Retargeting, Sales, Search E ngines , Skilled Multi-tasker, Spe cial Events, Start-ups, Strategic Initiatives, Strategy, Thought Leadership, El oqua , Oracle , Expedia, Ama zon,  Brand Expedia, Hotels .com, Expe dia Partner Solutions, Egencia, trivago, HomeAway, Or bitz, Travelocity, Wotif, last minute. com.au, H otwire, Classi c Vacations, Expedia® M edia Solutions, Car Rentals. com™, Expedia Local Expert, Technologie s, Inc., Computer Software, I nformation 
Technology & Services, Lei sure, Travel & T ourism, Travel, Hotels, KPI, Wa shington, Seattle, San Diego, Los Angeles , Portland,  San Francisco, Bay Area, Conte nt Marketing, VP of Marketing, CMO, Harvard, Yale, Califor nia State University Berkley, Stanford, M IT, UCLA, USC, Hawaii, Bing, Seni or Product Mar keting Manager, B2 B technology, e nterprise software, SaaS, Global experie nce , Data and insig ht , Pragmatic Marketing framew orks, Ba chelor’ s Degree, Master’ s Degree, Adobe Creative Suite, Passion, A mazon. Ow ning creative input, development 

and executi on fr om conce pt to completion  

Experience pr esenting metrics a nd pr ogress to goal to c-suite stakehol ders  

Experience building, exe cuting and scali ng cross functi onal marketing pr ograms  

Experience using data and metrics to mea sure i mpact a nd deter mine i mprove ment s  
Experience using Micr osoft Excel to ma nipulate a nd analyze data 

Ability to dive into customer insig hts and data to identify new opportunities  

Attention to detail, excellent orga nization skills, and ability to manage multiple proje cts and re sponsibilities. Ability to succee d in a fa st-pa ced, i nnovative, and ra pidly evolving industry and busine ss organi zation. Experie nce managing pr oject s and di ff erent work streams (i.e. proje ct manage ment ). Strong drive for results, with the a bility to manage indepe ndently and take cal culate d risks. Ambiti ous sel f-starter with demonstrated a bility and willingness to r oll up sleeve s to get the job done. Strong data analysis and reporting skills (SQL experience 

desired). Experience working with retail vendor tea ms  

Experience working with a bove the line a dvertising cha nnels. M BA Master’s  

 

Be Overview  

• Be unstoppa ble wit h us!  
T-Mobile is synonymous with innovation–a nd you could be part of the tea m that disrupted an e ntire industry! We reinvented customer servi ce, brought real 5G to the nation, and now we’re shapi ng the future of technology in wireless and beyond. Our w ork is as exciting as it is rewarding, so consider t he career opport unity below as your invitation to grow with us, make big things happen with us, a bove all, #BE YOU with us. Toget her, we won’t stop!  

• Job Overview 

The Sr Commer cial Marketing Manager is responsi ble for developing and i mple me nting strategies which promote company growth a nd brand awarene ss. This r ole is responsi ble for developi ng strategies and business cases for all services a nd pr oduct innovations and current product optimi zation, fa ctoring in market dyna mics, consumer patterns, competitive actions, retailer/channel confli ct, etc. The Sr Commer cial Marketing Manager will work with multiple internal a nd external groups such as 

Market Intelligence, Product, Engineeri ng, Marketing, Progra m Manage ment and Operations to define and exe cute strategic vision. Lea d the discovery pha se for new opportunities and present re commendations to se nior leader ship. T his is a great opportunity for a creative and innovative professi onal t o identify new solutions and carry out pr ojects i n a large supported e nvironment.  

• Job Responsibilitie s:  

• Develop and imple me nt T-Mobile strategies to continuously i mprove the cust omer experience and drive subscriber and revenue gr owth.  

• Drive strategy and high-level business rationale - market/pr oduct/brand fit, etc. and ow n T-M obile servi ce and product roa dma p.  

• Define target, value prop and rea son to believe require me nts – lead creati on of and prioritizing use case s to deliver on strategy. 

• Develop strategy using data analytics and customer/busi ness insights to cl early articulate the market opportunities and provi de recomme ndations to se nior leadership on path forward.  

• Collaborate closely with pr oduct and GT M teams to drive successful product launches and revenue e nhance ments.  

• Manage multipl e priorities in a fa st pace d and cha nging environme nt.  

• Manages business per forma nce incl uding tracking of results, prepari ng contingencies and developing iterations of the plan in a competitive environment.  

• May lead/me ntor less experie nce d peers .  

• Education :  

• Bachelor's Degree (Re quired)  

• Master's/Advanced Degree (Pre ferred)  

• Work Experi ence:  

• Marketing experience in one or more of the followi ng categories : software/hardware, we b, telecommunications, consumer electro nics, or consumer pa ckaged goods. (Require d) 

• Driving strategy cross functionally. (Pre ferred)  

• Analyzing cust omer, busi ness a nd industry data to drive business performa nce (Pre ferred)  

• Work site 

• Up to 100% w ork from home  

• Travel 

• 0-25 %  

• Role type  

• Individual Contributor  

• Profe ssion  

• Marketing 

• Discipline  

• Product Marketing  

• Employ ment type  

• Full-Time  

• Overview 

• On the Copilot & Future of Work team, we believe the best story always wins. Acr oss the Work Trend I ndex; the WorkLa b digital  publi cation, newsletter, and podcast; and executive thought leader ship at Tier 1 events, we ai m to deliver a single, cohesive narrative that resonates with busi ness lea ders and helps bring the power of ge nerative AI to every individual and organization.  

•  

• We are looking for a world -class business a nd technology Senior Pr oduct Marketing Manager, Storytelling, AI at Work to join our fut ure of w ork thought lea dershi p and e ditorial team. E ffe ctive writing, busine ss acumen, and technology experie nce are pr erequi sites, but the successful candidate will be a  self-starter who can drive proje cts forward ami d shi fting priorities and diverse stakeholder per spe ctives—all while working at the speed of AI.  

•  

• Qualifi cations  

• Require d/Mini mum Qualifi cations  

•  

• Bachelor's Degree in Marketing, Journalism, Public Affairs, Busine ss or related field AND 5 + years experience in business  

• OR Master's Degre e in in Marketing, Journalism, Publi c Affairs, Business or related fiel d AND 3+ years experie nce in busi ness  

• OR equivalent experience  

• Experience lea ding editorial for a high visibility publi cation or cor porate blog  

• Experience writing social me dia and other marketing communi cations, with a pr oven track record of engage ment and growth  

• Preferred Quali fications  

•  

• Bachelor's Degree in Marketing, Journalism, Public Affairs, Busine ss or related field AND 8 + years experience in business  

• OR Master's Degre e in Marketing, Journalism, Public A ffairs, Busi ness or related field AND 6+ years experience in business  

• OR equivalent experience  

• World-class busi ness a nd technol ogy storytelling skills, de monstrated throug h a portfolio of written work  

• Background in j ournalism, publishing, public a ffairs, or other discipli ne with an e mpha sis on professional business and te chn ology content  

• Experience collaborating with enterprise lea ders for editorial profiles, case studies, keynote videos, a nd live-stage eve nts  

• Demonstrated ability to distill complex techni cal conce pts into si mple, compelling narratives 

• Demonstrated ability to thrive in a fast-pace d environme nt and drive highly visible work forward a mid a mbiguity and competing stakeholder priorities  

• Ability to collaborate acr oss functions i n a highly matrixed organi zation  

• Product Marketing IC4 - The typical base pay range for this role a cross the U.S. is USD $ 101,2 00 - $ 194,8 00 per year. There is a different range applica ble to spe cifi c work locati ons, within t he San Francisco Bay area and New York City metropolitan area, and t he base pay range for thi s role in those locations is USD $ 130,0 00 - $ 213,2 00 per year.  

•  

• Certain roles may be eligible for benefits and other compe nsation. Find additional be nefits and pay infor mation here : https://care ers.mi crosoft. com/us/en/us -corporate -pay    

•  

• Microsoft will accept appli cations for the rol e until May 24, 20 24.  

•  

• Responsi bilities 

• Lead busine ss and technology writing for the Future of Work tea m.  

• Own the AI at Work/Copil ot cust omer “beat, ” partnering with customer experie nce lea ds to buil d a sour ce of business leaders for ow ned article s, research reports , podcast  e pisodes, and videos —ca pturing key learnings a nd insig hts and quickly converting the m to impactful editorial conte nt on a regular  cadence.  

• Collaborate with e ditorial, research, and product teams to buil d guidance on Copilot adoption a nd rollout, incl uding owned a nd earned articles, playbooks , deck s, and customer case studies.  

• Oversee and write thought leader ship that communicate s clear busine ss value of Copilot feat ures and capa bilities, landi ng mes saging for key news mome nts.  

• Oversee editorial calendar and execution of WorkLab and Work Tre nd Index marketing assets —includi ng all social assets.  

• Lead “explainer” style and other vide o proje cts that communicate pr oduct vision and value.  

• Partner with go-to-market tea ms to create field assets that help shape customer conversati ons and drive uni que product value.  

• Lend writing support across Copilot workstreams—i ncluding thought leader ship, product, and executive communications writing—as neede d.  

• Bene fits/perks liste d below may vary depending on the nature of your e mpl oyme nt with Microsoft and the country where you work . 
• Product Marketing IC4 - The typical base pay range for this role a cross the U.S. is USD $ 103,8 00 - $ 200,3 00 per year. There is a different range applica ble to spe cifi c work locati ons, within t he San Francisco Bay area and New York City metropolitan area, and t he base pay range for thi s role in those locations is USD $ 133,7 00 - $ 219,2 00 per year.  

• Certain roles may be eligible for benefits and other compe nsation. Find additional be nefits and pay infor mation here : https://care ers.mi crosoft. com/us/en/us -corporate -pay  

• Identifie s target customers, defi nes, and execute s the strategy for the e nd-t o-e nd customer journey, and creates st ory and scenarios to convey the big pi cture for the Developer Productivity Solution  

• Drive acquisition of cust omer s to use the Microsoft developer platfor m by creating a nd delivering compelling messagi ng, content, de mos and campaigns  

• Play storyteller across several audiences at a variety of internal and external forums  

• Be the product marketing voice for campaigns working with integrated marketing and marcomms tea ms  

• Sales Enable ment  

• Delivers sales enable me nt and field support 

• Collaborate a cross sales, partner, a nd e ngineering orga nization to develop sales ready collateral including pitch de cks, FAQs, decisi on maker and techni cal blogs to support the overall sol ution play  

• Develops conte nt that best resonates with customer value  

• Creates a fee dba ck loop with Sales to e nsure their buy in  

 

 

 

P R O F I L E  

I lead winning, creative, omnichannel marketing that generates thousands of leads and 

millions in revenue. My skills bridge the gap between performance marketing, creativity, 

and data science while balancing between strategy and roll-up-your-sleeves execution. 

My clients and colleagues know me as an authentic, creative leader who creates 

exceptional customer experiences and executes cutting-edge marketing projects across 

multiple business units, geographies, and industries. My passion and deep experience in 

fueling performance drivers and implementing solutions that enhance business outcomes 

will be a significant asset to your marketing team. 

R E C E N T  E X P E R I E N C E  

Led change management, transforming a stagnate e-commerce business into a high-

octane lead-gen engine using a tactical, customer-focused marketing strategy prioritizing 

retention, engagement, high margins and judicious spending. 

▪ Resurrected deteriorated marketing programs (email, affiliate, PPC, SEO, Social, 

influencer, etc.), achieving a 300% year-one ROI in the face of a recession.  

▪ Landed a contract with ABC’s hit television show The Bachelorette, which featured 

The Fruit Company in a 2023 episode and generated significant brand awareness. 

▪ Implemented a new CRM and guided the corporate sales and account management 

teams, achieving 67% YOY margins and 77% retention rate.    

▪ Successfully built a lucrative e-commerce store on Amazon while also landing 

contracts with Walmart, Kroger, Target, and Macy’s.  

▪ Drove the onboarding and operationalization of new tools and features, including a 

comprehensive change management plan. 

 

▪  

 

 

SR DIRECTOR OF MARKETING & SALES 

The Fruit Company I 2022–24 

E D U C A T I O N  

H I G H L I G H T S  

Generated 45M+ in revenue  

Led a full corporate re-brand 

Over 100K email marketing leads 

Landed ABC’s The Bachelorette 

Signed NFL star “Gronk” 

200K for Tiger Woods’ charity 

Google ratings - 3.0 to 4.8 

Achieved margins of 67% YOY  

Dozens of TV interviews 

Landed Fortune 500 accounts  

Managed teams & M$ budgets  

Gained 30K video subscribers 

Countless event sell-outs 

Dozens of new product launches 

Interned for ESPN 

 

C O N T A C T  

LINKEDIN 

linkedin.com/in/kc-muir 

 
EMAIL 

kcsm.oc@gmail.com 
 
PHONE 

949.742.4132 

CALIFORNIA STATE UNIV. 

Master of Arts 

Communications Management 

 

HARVARD UNIVERSITY 

Business Certification  

Digital Marketing Strategy 

 

CALIFORNIA STATE UNIV. 

Master of Arts 

Communications Management 

 

UTAH STATE UNIVERSITY 

Bachelor of Arts 

Journalism & Communications 

 

 

 

C-level consultancy devoted to enhancing brand visibility, expanding sales channels, 

amplifying market share and creating enduring lead gen strategies. 

▪ Designed email marketing campaigns that saw a 700% increase in sales inquiries for 

new commercial investment opportunities at Caliber Real Estate.   

▪ Tactfully developed email marketing campaigns for LaCure Villas, leading to a 129% 

surge in luxury vacation bookings. 

▪ Transformed RocketFuel’s B2B sales strategy, retooling underperforming channels 

and implementing scalable initiatives to position the company as a leader in 

merchant crypto processing. Resulting in thousands of new leads. 

▪ Piloted lead gen and brand awareness programs at Sagetech Avionics, resulting in a 

137% increase in web traffic and dozens of high-value leads. 

▪ Skillfully designed new innovative sales and marketing tactics at Orange Logic, 

facilitating the acquisition of several Fortune 500 clients. 

PRINCIPAL CONSULTANT 

Muir Executive Consulting I 2019 - 

K C  M U I R  
 E L I T E  M A R K E T I N G  S T R A T E G Y  



Be Overview  

DESCRIPTION 
Sr DESCRIPTI ON 

• DIRECTOR, TOUCHPOINTS (STATEMENT)  

•  

• PURPOSE & OVERALL RE LEVANCE FOR THE ORGANIS ATION  

•  

• The Director of Touchpoints ( Statement) support s the multi-sea son marketing strategy for our Ente rtainme nt colla boration part ner business, while lea ding a team in PR / S ocial / Digital / Retail / Activat ions.  

•  

• The Director of Touchpoints cre ates syne rgy a nd consiste ncy across t he variance in locations our consumers will see our marke ting campaig ns. T his include s la rge scale g lobal product drops y early in a ddition to ot her opportunitie s that are m utua lly be ne ficial to bot h 
adidas a nd t he pa rtne r’s bra nds. The role of touchpoints Director is to ensure a 24/ 7 365 v isibi lity plan supporting bot h pro duct / brand opport unities for the se pa rtne rs.  

•  

• This role ma nage s all 3 pa rtne rs + OG LA by le ading the PR/Social/ DBM/Retail/Activation teams. T hese team s serve to support the integrate d plans of all 3 pa rtne rs + OGLA, including full yea r launch cale nda r, cultural mome nts t hat matter to the bra nd / part ner a nd 

helps to e nsure a ny opportunitie s la dde r up to the positioning of each part nership.  

•  

• KEY RESPONSIBILITIES 

•  

• Responsible for helping im pleme nt the st rategic pla n set by comms for our 3 part ners + OGLA  

• 100% part ner facing  

• Day to da y, this position wil l guide execut ional plans within the PR/S ocial/ Digita l channels for the part ners. This re quire s presenting pla ns along side the Comm s director in part ner meeting s to ensure our external part ners are part of the pla nning / decision proce ss 

• MWB budget will be associate d to the touchpoint functions a nd t he M2 role will be responsible for ma naging the al located budget within scope  

• Maintain owne rship / relationship wit h external age ncy pa rtners  

• Create consiste nt connective meetings with HZO ba se d counterpart s + Market expe rts  

• Abil ity to move with spee d via part ner a sks but also wit hin confine s of t he adida s brand mission and mora ls  

• While re sponsible e nd to end for all ma rketing pla ns – inclusive of strategy / objective s / social / reta il / digital / a pps / eve nts / key citie s / see ding / a nd more – this team will interface with key market comms lea ds to bring these pla ns to l ife a nd wit h final a pprova l 
from part ners 

• Will show up at ke y inte rnal mile stones to provide tra nspa rency on where t his pa rtne rship is hea ding multiple time s yea rly  

• Ideate compre he nsive action pla ns for all B U communications projects with t he aim to maximize bra nd a nd part ners visions with ( new) product exposure while maximizing efficie ncie s. 

• Select and steer globa l and local age ncie s across projects and activities for t he busine ss unit: age ncy briefing process on g o-to market pla ns / tactics / me dia prior to content shoots  

• Create and ma nage a n operationa l model on how we exec ute and del ive r marketing in-full, on-time and within budget across al l functiona l pa rtne rs (ma rkets / social / dig ital / PR / Digita l)  

• Create continuous cade nce of tra nspa rency with key internal sta keholders to ensure pro-active a pproac h is felt wit hin a large orga nization  

• Ideate post-campaig n evaluation performance by conducting or coordinating re sea rch and tracking project development, collating re sults into regular qua lity re ports.  

• Grow a nd lead a team of individua ls during a challeng ing busine ss / macro-econom ic environme nt 

• Maintain close strateg ic ties wit h Global B ra nd, Bra nd Expre ssion and Globa l Originals lea dership.  

• Manage re sources t o create effective comprehe nsive multi-dimensiona l pla ns. 

• Lead the deve lopment of sea sonal revie ws & reca p key lea rnings in advance of future sea sons.  

• Responsible for being a fina ncial stewa rd of the a didas bra nd and ensuring project budgets a re accurately forecaste d, manage d and execute d. 

• Delive r all la unche s & activations OTIF.  

• Manage a team of 5-6 people and develop their caree r pat hs  

• Manage wit hin scope the T&E budget al located for direct team  

•  

•  

• KEY RELATIONSHIPS 

•  

• Brand adida s: B rand Manag ement, CTC, Creative Direction, Global B U, Global PR / Social / Digital  

• Brand adida s: ot her B Us B rand Marketing  

• Adidas Reta il a nd Whole sale  

• adidas Local Markets 

• adidas Finance / Control ling  

• adidas Procurement  

• Creative Age ncies 

• External part ners and key account s  

•  

• KNOWLEDGE, SKILLS A ND ABILITIES 

•  

• Good inte rpe rsonal/communication skills. 

• Experie nce wit h om nicha nnel st rategie s and solid tra de market ing a nd retail ma rketing campaign delivery.  

• Abil ity to manage a nd / or col laborate with internal a nd external cross- functional groups: product marketing, communications, social, digital.  

• Understanding of consumer messag ing a nd bra nd re putation.   

• Understanding of and passion for t he sports and fashion/e ntertainme nt industry.  

• Level of st rategic thinking a nd strong pre se ntation skills.  

• Orga nizational skills 

•  

• REQUISITE EDUCATION A ND EXPERIENCE / MINIMUM QUALIFICATIONS  

•  

• Degree in Marketing, Communications, Partnerships, PR/Social or a relate d field.  

• 10+ years’ indust ry a nd / or rele vant work expe rie nce. 

• Flue nt written a nd spoke n Eng lish la ng uage skil ls. Speaking S panish a plus.  

•  

• 3+ years  of peopl e m anagem ent experience  

• Prior w ork on i nsights and decision m aking, with significant s trategic and fi nanci al impac t for the org anizati on  

• Adept problem  solver w ho em beds  a test-and-learn and data driven decision m aking culture  

• Very strong analytical and business j udgment skills  

• Risk assessor/taker  

• Ability  to influence at all l evels of the organizati on  

• Advanced skills in Microsoft  Excel and Power Poi nt  

• The total cash range for this  positi on in Seattle is $155,000.00 to $217,000.00. Empl oyees  in this  role have the potenti al to i ncrease their pay up to $248,000.00, w hich is the top of the range, based on ongoi ng, dem onstrated, and sustained performance in the 

role.  

• Starting pay  for this r ole will vary based on mul tipl e factors, incl udi ng locati on, available budg et, and an i ndivi dual’s knowledge, skills,  and experience. Pay  ranges  may  be m odi fied i n the future.  

• Expedia Group is proud to offer a wi de range of benefits to support em ployees and their families, incl udi ng  medical/dental/visi on,  pai d tim e off,  and an Em ployee Assistance Pr ogram. To fuel each em ployee’ s passi on for tr avel , w e offer a well ness & tr avel 
reimbursem ent, travel discounts, and an Inter national Airlines Tr avel Ag ent (IATAN) m em bership.Vi ew our full list  of benefits.  

•  

• About Exped ia Group  

• Expedia Group (NASDAQ: EXPE) pow ers tr avel for everyone, everyw her e through our global  pl atform. Driven by  the core belief th at travel is  a force for  good, we help peopl e experience the w orld i n new  ways and build l asti ng connec tions. We pr ovide i ndustry-

leading technol ogy soluti ons to fuel partner growth and success , w hile facilitati ng mem orable experiences for tr avelers. Expedi a Group's family of br ands i ncl udes: Br and Expedia® , H otels.com®, Expedi a® Partner Solutions, Vr bo® , trivago®, Or bitz® , 
Travel ocity® , H otwire® , W otif® , ebookers® , C heapTickets®, Expedi a Group™ Medi a Sol utions, Expedi a Local Exper t®, C arRentals.com™, and Expedia Cruises™.  

• © 2021 Expedia, Inc. All rights reserved. Tr ademarks and l ogos are the pr operty  of their r espec tive ow ners. C ST: 2029030-50 

•  

• Empl oyment opportunities  and job offers at Expedi a Group will alw ays com e fr om Expedia Group’s Talent Acquisi tion and hiring teams. N ever pr ovi de sensitive, personal inform ation to som eone unl ess  you’re confi dent who the r ecipi ent is.  Expedi a Group does 

not extend j ob offers via em ail or any  other messaging tools to individuals to w hom  we have not m ade prior contact.  Our em ail  dom ain is @expedi agroup.com. The official w ebsite to fi nd and apply for j ob openi ngs at Expedia Gr oup 
is car eers.expedi agroup.com/j obs. 

•  

 Email Strategic Planning, Leadership, Op erations Managem ent, Financial Managem ent, Budgeting and Cost Control, Project Management, Change Management, Process Improvem ent, Risk Managem ent , Supply Chain Manag ement, Vendor Management, Human Resource Manag ement, Performance Management, Negotiation Skill s, St akeholder Managem ent, Communication Skills, Strategic Thinking, Analytical Skills, Conflict Resolution, Team Building, Decision Making, Customer Focus, Time 

Management, Innovation, Quality Management, Cri sis Management, Interpersonal Skill s, Sal es and Marketing Acumen , Legal Compliance, Strategic  Partner ships, Data Analysi s, Supply Chain Optimization, Customer Relationship Management (CR M),  Digital  Transformation, Sal es Forecasting, Contract Management, Conflict Management, Business Dev elopment, Employee Engagem en t, Merger s and Acquisitions, Facilities Management, Public Relations, Regulatory Co mpliance, Sal es Strategy D evelopment, 

International Business Acumen, Business Analytics, Corporate Governance, Product Development, Financial Analy sis, and Ethical  Leader ship. 

 

Google Analytic s, Adobe Analytics, HubSpot, Mailchimp, Salesforce, Marketo, Google Ads, Facebook Ad s Manager, LinkedIn Ads, SEMru sh, Moz, Hootsuite, Buffer, Sprout Social, Canva, Adobe Cr eative Suite, Google Search Console, Word Press, Shopify, WooCom merce, Optimizely,  Crazy Egg, Hotjar, Survey Monkey, Slack,  Trello, Asana, Monday.com, Microsoft Excel, Tableau, Google Data Studio, Adobe Campaign, Sprinklr, Buffer Analyze, Mention, Google Tag Manager, Zapier, Pardot, Active Camp aign, 

Yoast SEO, SEMrush, Vimeo, and Adobe Premiere Pro. Tableau, SQL  

 

Directed marketing projects for the global Decision Analytics team, adeptly executing 

complex go-to-market plans for new enterprise solutions. 

▪ Led campaign management for new products, including writing business requirements 

for prioritization, and delivered recommendations to company executives. 

▪ Constructed a comprehensive and scalable marketing content library designed to 

support regional and global teams effectively for years to come.  

▪ Managed international projects, collaborating with key stakeholders and external 

agencies. 

 

GLOBAL CONTENT MARKETING MANAGER, ANALYTICS 

Experian I 2021 (Contract) 

 

 

E X P E R I E N C E  (continued) 

(continued) 

Spearheaded the reorganization of marketing and operations, including building 

sustainable lead generation and customer retention programs.  

▪ Overhauled digital marketing programs, resulting in 30,000 new subscribers (to 

date), a 108% increase in web traffic, and a churn reduction of 20%. 

▪ Sourced, negotiated, and closed the deal for Vidgo’s new brand ambassador, NFL 

star Rob Gronkowski. Built and launched a comprehensive influencer marketing 

strategy built upon the Gronkowski brand. 

▪ Built partnership deals with T-Mobile, Roku, LG, Samsung, Magnolia, and others. 

VP OF MARKETING OPERATIONS 

Vidgo I 2021 (Contract) 

Governed the foundation of tourism operations at the MHR (subsidiary of The Fruit 

Company), guiding the new division to a two million first-year net profit.   

SR DIRECTOR OF MARKETING & TOURISM  

Mount Hood Railroad I 2022-24 

 

 

Spearheaded change management and marketing efforts at PacketSled leading a full 

re-branding of the company to an AI-focused organization (MixMode). 

▪ Expertly guided the organization through a comprehensive corporate rebrand, 

encompassing the creation of a new company logo, a new product launch, and 

the redesign and deployment of a new website. 

▪ Generated hundreds of new B2B sales leads, directly contributing to well over 

four million in YOY growth. 

DIRECTOR OF GLOBAL MARKETING 

MixMode I 2018-19  

I N D U S T R I E S  

T O P  S K I L L S  

Strategic Planning and Leadership 

Customer Lifecycle Management 

GTM Strategy & Execution 

Channel Strategy Development 

Data Analytics and Reporting 

Project & Stakeholder Management 

Cross-Functional Leadership 

Budget and Resource Mgmt. 

Segmentation & Targeting 

Digital Campaign Management  

Marketing Automation Strategy 

Paid / Organic Social Media 

Search Engine Optimization 

Paid, Display, OTT Management 

B2B / B2C / D2C / ABM 

Travel & Tourism, Advertising, 

Aerospace, Analytics, Business, 

Consumer Services, Crypto, 

Cybersecurity, E-commerce, 

Education, Entertainment, Finance, 

Food & Beverage, Government, 

Manufacturing, Non-Profit, Real 

Estate, SaaS, Sports, Technology, 

Telecom, and Video Streaming 

 

P O R T F O L I O  
(scan below) 

K C  M U I R  
E L I T E  M A R K E T I N G  S T R A T E G Y  

▪ Administered marketing operations for new tourist attractions, including train tours, 

gift shops, e-bike rentals, museums, railbikes, orchard tours, group tours, and 

holiday events, achieving notoriety and consistent sell-outs. 

▪ Built lasting relationships with local media (Portland, OR) that garnered dozens of 

free TV and Radio interviews, significantly bolstering website traffic (60%) 

▪ Achieved a 227% second-year ROI, shattering expectations. 

https://careers.expediagroup.com/life/#give/?pk_vid=106d7200d8a4bc261666115640a89934
http://careers.expediagroup.com/jobs

